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Who am I? 
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Finding influencers in your niche 

“Influencer marketing  
bridges the trust gap between  
the audience and the brand”  

Brian Fanzo 
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The traditional magazine  
influencers are  

being challenged 
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WHO ARE  YOUR 
INFLUENCERS? 
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Influence is fragmenting 

Your customers look to friends and 
even strangers for opinions on your 

product 
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Examples from affiliate campaigns 

TopShop – Affiliate Window bloggers 
ToysRUs – affiliate social blogger 

Fashion Sector – affiliate influencer search 
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affiliate in the  
fashion sector 

and 
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TOPSHOP executed its most successful 
London Fashion Week content campaign 
to date in September 2015 
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Taking responsibility  
as a brand to drive the  
affiliate industry forward, 
TOPSHOP focused its efforts 
on making affiliate marketing 
easier for bloggers and  
content publishers  
during the run up to  
London Fashion Week. 
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Working closely with Affiliate Window in the UK 
market, they made specific content available for 
affiliate bloggers via the network.  
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TOPSHOP transformed  
this rich content into a  

62% increase  
in Year on Year revenue 
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affiliate  
social  
blogging 
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•  Work closely with affiliate networks 
•  Specific merchant deals for prizes and 

giveaways 
•  Close monitoring of campaigns and 

conversions 
•  Strong year on year revenue growth 
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plus size 
influencers 
in affiliate 

mining the networks 
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‘Plus size’ in  
affiliate networks 
affiliate websites  
with plus size  
content 
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‘plus size’ intitle by network 
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Technology 
influencers 
in affiliate 

mining the networks 
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‘cPanel’ intitle by network 
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‘Wordpress Hosting’ intitle by network 
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So… 
 

Who are YOUR influencers 
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•  Analyze your own keywords and 
understand your competitive set 

•  Find which affiliates score well –  
and figure well in search and traffic 

•  Build relationship between network/ 
OPM/brand and affiliate influencer 

•  Manage attributions and expectations  
•  Ensure adherence to FTC guidelines 
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